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Findings
Informing change

This study examines the 
relationship between the 
UK media and public 
ideas of poverty. Although 
public attitudes cannot be 
attributed to the influence 
of mass media, it is 
important to acknowledge 
the media’s pivotal role 
in responding to and 
reinforcing public ideas 
about poverty.

Key points

 

media coverage is the tendency to marginalise accounts which confront 
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Background
Efforts to engage public support for 
measures to tackle poverty must 
consider the media’s role in informing 
and reflecting public opinion.  This study 
used interviews, analysis of media output 
and focus groups to produce findings on: 
the volume and nature of media coverage 
of poverty in the UK; the representation 
of issues covered; factors shaping the 
production of poverty reporting; and 
public responses to media coverage. 

How poverty appears in UK media

Shameless

“You have to make it eye-catching for the news 
editor to say, ‘Ah, I see why I’m doing this’.  The 
news editor has no moral interest in the subject, 
has no particular knowledge in depth of any 
specialism and is just looking at what’s brought 
to him and saying, ‘what do I fancy today?’  The 

specialist correspondent has to make a very 
good case and so you are always looking for the 
most dramatic top line you can find.” (Political 
commentator, daily broadsheet)

the only source of information was the journalist or 

  

“Journalists don’t slam the door in the face of 
the poor.  They just don’t go knocking.  It’s not 
just the journalistic process: poor people don’t 
make their voices heard so their stories don’t get 
reported.” (Editor, regional newspaper)
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Figure 1: Who represents poverty in  
UK news?



social realist dramas (such as Shameless East Enders 
or River City

Jeremy Kyle Show

“There are also programmes where essentially, 
when you boil it down, people are getting 
entertainment about people having unruly children 
they can’t control and living in poor houses.” 
(White male, middle income, urban Scotland)

Secret Millionaire was 

How the UK media produce coverage of 
poverty 

Journalists use regular and convenient sources to 

How the UK public receive poverty 
coverage 

“I read the News of the World but I don’t believe a 
single word that is in it.  Not even the times of the 
TV programmes.” (White female, urban Scotland).  

“It’s too boring and it’s not personalised, it’s the 
sort of thing that people would just turn over 
because it’s just text, text, text, figures, figures, 
figures, and it’s boring.  It’s the sort of thing that 
should be personalised, there should be comments 
from people who are in some of these categories.” 
(White female, low income, rural Scotland).



Conclusions

“It [poverty] needs to be communicated in a way 
that people aren’t going to switch off, because 
... you know, you come home at the end of 
the day, and maybe you’ve had a bad day or 
whatever, and you put the TV on maybe for a bit 
of diversion...” (Black female, 45+, north-west 
England).
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